Mentor Michigan Census Wave | Results
Demographic Profile
With Geographic Breakdowns

Question and Question Number Total | Tri-County | SE Mich | Mid-Mich | SW Mich | N Mich | GrRapids | Thumb/
/ UP / Muskegon | Bay Area
Number of Mentoring Organizations 105 35 44 13 10 20 17 11
Mentor Gender (Q45) Males | 33.8% 38.7% 37.3% 31.3% 28.5% 32.5% 26.1% 32.9%
Females | 66.2 61.3 62.7 68.7 71.5 67.5 73.9 67.1
Mentor Age (Q46) Under 18 17% 19.1% 11.9% 11.8% 8.1% 24.1% 4 24.1%
18-25| 258 9.6 23.6 31.5 8.1 24.6 28.7 32.9
25-55| 335 51.3 43.8 25.4 50.6 37.3 33.9 20.9
55-65| 16.2 16.3 12.7 14 31.9 10 12 21.3
65 years or older 7.5 3.8 7.9 17.2 1.3 4 25 8
Mentor Race (Q47) Caucasian | 74.5% 43.6% 56.3% 88.3% 84.7% 95% 84.9 50.3%
African-American | 22.1 48.5 39.4 9.1 14.9 1.1 124 47.6
Hispanic 1.6 3.6 3.1 1.5 4 2 1.9 2.1
Native American 11 1 A 0 0 2.9 1 0
Arab-American 1 5 A4 0 0 0 0 0
Other .6 1 .8 1.2 0 8 7 0
NOTE: Percentages calculated do NOT include “Don’t Know” responses.
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Question and Question Number

Mentee Gender (Q56) Males

Females

Less than five
6-11

12 - 14
15-18

18 -21
21-25

25 or older

Mentee Age (Q57)

Mentee Race (Q58) Caucasian
African-American

Hispanic

Native American

Arab-American

Other

Total

44.1%
55.9

.9%
34.6
44.6
18.1
1.1

43.9%
47.5
5.2
1.6
1.2

Tri-County

40.3%
59.7

0%
23.9
54.3
18.8

1.6

1.4

0

27.8%
67.5
2.8
2
1.4
2

SE Mich

41.5%
58.5

0%
3
72.8
23.4
1.9
1.6
0

30.1%
63.3
2.9
2
2.5
9

Mid-Mich

54.1%
45.9

0%
48.6
23.5
27.9

0
0
0

55.3%
28.7
4.7

10.7

SW Mich

53.5%
46.5

0%
57.4
21.7
18.6

5
0
1.8

38.8%
58.7

;moOoN

N Mich
[/ UP

39.6%
60.4

1.9%
47.4
32.6
18.1

92%
1.3

5.9

o O

Gr Rapids
/ Muskegon

40.7%
59.3

4.8%
44.8
24.2
16.7

5.2
4.2
0

53.1%
38
7.8

4
0
T

Thumb /
Bay Area

50.1%
49.9

0%
321
39.2
21.3

4.9

2.5

0

27.9%
56.7
13.3

2
0
0

NOTE: Percentages calculated do NOT include “Don’t Know” responses.
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